


WHAT?S

JUDG

PROCES

BUSINESS CATEGORIES

You send us your
entries, maximum 1,000
words plus pictures by
January 10, 2011

DESIGN CATEGORIES

One entry makes you
eligible for both Master
Retailer and Showroom.

In February, judging

panel picks finalists
from submitted entries

The judging process in the kbbreview Industry Awards is unigue in the Kkitchen and

true picture of design or business.

themselves and talk to the retailers in person.

Between February and
March 2011, finalists
are visited by judges
to see businesses for

themselves

Finalists are notified

In February, judging
panel picks finalists
from submitted entries.

On March 10, 2011
finalists attend London

Finalists are notified venue to present designs

bathroom sector. We believe that just judging from submitted entries does not give a

So for the design categories, the shortlisted finalists are invited down to London to
present their designs to the judging panel in person.
And in the business categories, judges visit the finalists to see the showrooms for

Winners are announced
at ceremony on May
16, 2011 at the Platinum
Suite, London ExCeLi

WHAT ARE THE JUDGES LOOKING FOR?

Here are some general guidelines that cover all the categories.

1) SIZE ISN°’T IMPORTANT

The judges aren't looking for who's got the biggest
turnover or budget, they want to know what you've
done with the resources available. They want to see
outstanding outfits that are run well with clever
ideas. Just look at the list of previous winners.

2) JUST THE FACTS

You need to back up your arguments with solid
facts and figures. You only have 1,000 words, which
sounds like a lot, but is actually less than a couple of
sides of A4. Use bullet points to highlight key facts

- turnover, budget, client briefs etc. Judges look for
solid details, not superlatives.

3) FLOOR THE OPPOSITION

Judges always, always, want to see floorplans for
the showrooms and as many plans, elevations and
projections for the design entries as possible. They
are experienced kitchen and bathroom professionals
and want as much detail as possible to help them
visualise what you have done.

4) PICTURE SUCCESS

Make sure your photos show as much of your
showroom or design project as possible. A close-

up of a tap is great, but many entries fail simply
because the judges cannot visualise the whole room.
If you were a judge, what would you want to see?

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM

to judging panel

REMEMBER®

For the design categories, the quoted budget
figure must represent the entire final cost of
the project, including installation, products

and VAT where applicable.

REMEMBER!

For the Master Retailer and Showroom
categories, make sure your entry includes as
much detail as possible under the headings
listed in the criteria - this is how the judges
compare one retailer with another.




MASTER

RETAILER
awaro ror KITCHENS

Master Retailer Award
for Kitchens

The Master Retailer Award is the big one.
It's the prize that judges your overall
business and says you are the best retailer
in the industry. It covers showroom,
customer services, business plans, overall
strategy and financial success and puts

M
Last year’s winner
KITCHEN

SHOWROOM

AWARD FOR

KITCHENS

Showroom Award for Kitchens

The showroom is the face of your business;
it needs to give an instant impression when
the customer walks through the door and
then keep them interested when they're
inside. This award honours the best in

Last ear’s winner
y UL kitchen showroom layout and design.

DESIGN HOUSE

ARCHITECTURE

“We invest a lot in our

your operation forward as the perfect
example for any bathroom retailer.

“We are absolutely
delighted to have won
the Showroom Award

The judges are not looking for the biggest
showroom, or the showroom that's had
the most money spent on it. They're

staff and my goal was

to create a place where
everyone is happy and
motivated to come to
work. The driving force
behind the team is to ex-
ceed client expectations,
adding value to their
properties and lifestyles,
and to deliver a living
space that looks as good
in 10 years' time. "

This isn't an award for the biggest turnover,
highest profits or largest operation. It's as
likely to be won by a small one-man, high
street operation. Judges are looking for
how you manage and plan the business -
and how successful it is in its target market.

SPONSORED BY

@EFF

for Kitchens. To be able
to impress your peers is
always satisfying and we
are delighted our new-
look showroom is a vote
winner.”

looking for how you've managed the space
and resources available and how you've
managed to make your business stand out
to your target customers.

REVMENMBER:YOU ONLY NEED TO COMPLETE ONE ENTRY TO QUALIFY FOR BOTH MASTER

® You will need to provide information on your company under each of the
eight headings listed here. This makes it easier for the judges to compare
very different businesses.

@ All the eight answers added together must not exceed 1,000 words.

@ It is up to you how much weight you attach to each heading, but pay
particular attention to the descriptions of your showroom as that goes for-
ward to the Showroom Award category.

® We much prefer receiving Word documents and separate jpeg pictures. We
can't use pictures embedded in Word documents or PDFs in the magazine if
you are chosen as a finalist.

1.BACKGROUND
Describe your business to the judges and give a brief history and breakdown
of how you've reached where you are today.

HOW TO PUT TOGETHER YOUR ENTRY ror MASTER RETAILER AND SHOWROOM AWARDS

2. BUSINESS SUCCESS

Give some evidence to back up why you're a successful business. Growth,
turnover, profits, size, staffing levels etc. Remember that definitions of
success change as the market grows or shrinks and this is not an award for
the highest profits or turnover.

3. MARKETING

How do you make sure your target market knows about you? Do you adver-
tise? Hold cookery demonstrations and open evenings? How good is your
database of former customers? What interesting and novel ways do you use
to get your business noticed?

4.ONLINE

How do you use the internet to keep in touch with your customers, market
yourself, or keep up with new products and innovations. Do you use online
ordering or business management systems?

7 FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM



MASTER

RETAILER

ror > BATHROONS

FOR
Master Retailer Award
for Bathrooms

The Master Retailer Award is the big one.
It's the prize that judges your overall
business and says you are the best retailer
in the industry. It covers showroom,

SHOWROOM

AWARD FOR

BATHROOMS

Showroom Award for Bathrooms

The showroom is the face of your
business; it needs to give an instant
impression when the customer walks
through the door and then keep them
interested when they're inside. This award

Last year’s winner
THEYARD, BELFAST

“In such challenging
times it is so rewarding

to have the industry’s
recognition. Standards
continue to rise and

the judges have high
expectations. Third party
accreditation by such an
esteemed panel gives our
potential customers confi-
dence in our abilities and
also reflects the quality of
suppliers who support us,
most of whom have been
with us for a long time.”

customer services, business plans, overall
strategy and financial success and puts
your operation forward as the perfect
example for any bathroom retailer.

This isn't an award for the biggest turnover,
highest profits or largest operation. It's as
likely to be won by a small one-man, high-
street operation. Judges are looking for
how you manage and plan the business -
and how successful it is in its target market.

SPONSORED BY
&

Last year’s winner
BATHING DESIGN
STUDIO

“These awards are the
most prestigious in the
UK for our industry and
even to be shortlisted is a
great honour. We were
delighted to win; it is such
a thrill to be recognised
and a wonderful reward
for all our hard work over
the last 12 months. We
believe our showroom
transcends the norm but
we certainly will not be
resting on our laurels.”

honours the best in kitchen showroom
layout and design.

The judges are not looking for the biggest
showroom, or the showroom that's had
the most money spent on it. They're
looking for how you've managed the space
and resources available and how you've
managed to make your business stand out
to your target customers.

SPONSORED BY

LUCYTE

The source of inspiration

RETAILER AND SHOWROONM CATEGORIES

5. SHOWROOM

Describe your showroom. What is your overall showroom strategy? How have
you considered the customer's journey through the store? Why have you
chosen the products and dressings you have? How have you picked the lighting
and flooring? What message and image are you trying to send to customers?
6. STAFF AND TRAINING

How do you pick your staff? How do you keep them up to date with product,
design and business developments? What career paths are available to them?
Z.CUSTOMER SERVICE

What is your customer service strategy? Do you treat them like kings? Or

let them walk around and let the showroom speak for itself? How is this
reflected in the way the business works. What clever ideas do you use to keep
the customer satisfied? Coffee shop? Creche? Taxi service?

8. FORWARD PLANNING

What strategy do you have for the future? How well do you know where you
want to be and how you're going to get there?

SUBMITTING YOUR ENTRY

® Got to www.kbbreview.com to submit your entry. Click on the awards
section and fill in your details.

® We will then automatically send you an email. Reply to that email attaching
your text and pictures.

® REMEMBER Only one entry is required to enter both the Master Retailer
and Showroom Awards.

@ If you would rather enter by post, that's fine, just put the pictures and text
on a CD or memory stick and send it to:

kbbreview Industry Awards 2011
5th Floor, Congress House, Lyon Road, Harrow, Middlesex, HA1 2EN

REMEMBER: Closing date for entries is midday on January 10, 2011

REMEMBER: It is highly advisable to include a floorplan of your showroom

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM




DESIGNER swaRrD For

KITCHENS
e £25,000

DESIGNER swaRD For

KITCHENS
o £25, 000

Last year’s winner
ROBERT BURNETT,
HOLLOWAYS OF
LUDLOW; LORENZO
GRIFANTINI, DOS

ARCHITECTS

“We are absolutely
delighted to have won
this award. It's such a
significant accolade to
get. We worked hard in
our design to make sure

Designer Award for Kitchens
project cost over £25,000

This category rewards the skill of the
kitchen designer in not just aesthetic
and practical results but also their use of
budget, problem solving and meeting the
client's brief.

This award is for projects with an overall
project cost of over £25,000. While cost

is no object in this category, judges will

be keenly looking at value for money and
whether the designer has successfully met
the all-important brief while still managing
to exceed expectations. Have they used
the money to create something unique or
simply spent it on expensive products?

SPONSORED BY

Last year’s winner
DOMINIQUE
MCLAUGHLIN,
JAMES JAMES
KITCHENS

“l am ecstatic to have
won this award. It was a
very emotional mo-

ment for both me and
my mother, who owns
James James Kitchens,
and there were lots of
tears. We are only a small

Designer Award for Kitchens
project cost up to £25,000

This category rewards the skill of the
kitchen designer in not just aesthetic
and practical results but also their use of
budget, problem solving and meeting the
client's brief. This award is specifically for
projects with an overall project cost of up
to £25,000.

Judges are looking for the way designers
have managed to achieve flair and
individuality while keeping within
reasonable budgets, a genuine skill
essential for the success of the front line
kitchen retailer. Where have they spent the
money wisely to exceed expectations?

all the units were aligned
while also creating a
practical space between
and around the islands.”

company and to be recog-
nised by other profession-
als is a big achievement.
It is a huge accolade.”

THE SOCIETY
OF BRITISH
INTERIOR DESIGN

SBID

ALL DESIGN FINALISTS RECEIVE ONE YEAR
SBID HONORARY MEMBERSHIP (WWW.SBID.ORG)

HOW TO PUT TOGETHER YOUR ENTRY roRrR DESIGN AWARDS

@ You need to write up to a maximum of 1,000 words explaining your design.

@ Use bullet points and solid facts and figures to explain why you made the
decisions you did in the design process.

® Make sure you tell us why this brief was unusual and a challenge.

@ Direct feedback from judges tells us that it is HIGHLY ADVISABLE to
include plans, projections, elevations and any other technical drawings.

® The quoted project cost MUST include installation, products and, where
applicable, VAT - i.e. the final total paid by the client.

® You must include digital photos that show off the project and your skills as
well as possible. Many entries fail simply because it's hard for the judges to
see the whole project.

® We much prefer receiving Word documents and jpeg pictures. We can't use
pictures embedded in Word documents or PDFs in the magazine if you are
chosen as a finalist.

@ Sample entries from previous entrants can be seen at www.kbbreview.com.

® Use the questions on the right to guide you.

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM



YOUNG DESIGNER

AWARD FOR

KITCHENS

acep 25 AND UNDER

DESIGNER swarp ror
KKITCHENS

CONTRACTS AND

([ .
Last year’s winner
NIKITA PEARCE,
CALLISTO DESIGNS

“I am overwhelmed to
have won this award. |
owe my success to lan,
the managing director of
Callisto Design, who has
worked so hard to make
the business work. This
award is a huge honour
and one I'm determined
to defend next year,
when we also hope to
have a showroom open

Young Designer Award for Kitchens
aged 25 and under

This category rewards designers under
the age of 25 for showing their existing
skills and future promise in aesthetic
results, but also their potential in
managing budgets, solving problems and
meeting and exceeding the client’s brief.

With young designers judges want to know
that clients are getting value for money
and great kitchens despite their young
age - however, they also want to see flair
and potential with innovations and unique
solutions that demonstrate the entrant is
one to watch.

To qualify for this category you must be
aged 25 or under on the closing date of
January 10, 201.

HOUSE BUILDERS

Last year’s winner
ANDREW RIZZA,
DREAM DESIGN

“At Dream Design we
strive to be the best in all

we do, so it is fantastic to
have this acknowledge-
ment by those within our
industry. To be a finalist is
amazing and to win this
category is a personal
triumph.”

Designer Award for Kitchens
contracts and house builders

This category rewards kitchen designers
who have completed projects for
commercial customers such as contractors,
developers and house builders. With
contract work, the designer is often
working off plan to very tight and specific
budgets so requires very different skills
compared with designing for domestic
clients.

Judges are looking for the way designers
have managed to provide the contractor,
developer or house builder with a kitchen
that will help them sell their project while
keeping costs low and ‘wow factor’ high.

SPONSORED BY

S0 we can enter that
category too!”

» KBB

nstaller

THE SOCIETY
OF BRITISH
INTERIOR DESIGN

SBID

ALL DESIGN FINALISTS RECEIVE ONE YEAR
SBID HONORARY MEMBERSHIP (WWW.SBID.ORG)

1.What was the full brief from the client?

2.What was the overall project cost,including
installation and products, and how did you manage it
and provide value for money?

3.What products and materials did you use and why?
Were there any bespoke elements?

4.What problems and difficulties did you need to
overcome to achieve the final goal?

5. How would you describe the final design and, in detail,

the design process?

SUBMITTING YOUR ENTRY

® Go to www.kbbreview.com to submit your entry. Click on the awards section
and fill in your details.

® We will then automatically send you an email. Reply to that email attaching
your text and pictures.

@ If you would rather enter by post, that's fine, just put the pictures and text
on a CD or memory stick and send it to:

kbbreview Industry Awards 2011
5th Floor, Congress House, Lyon Road, Harrow, Middlesex, HA1 2EN

REMEMBER: Closing date for entries is midday on January 10, 2011

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM
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DESIGNERAwWARD FOR

BATHROOMS
£15,000

PROJECT
COST OVER

Last year’s winner
MICHELLE
PABARCIUS,
DESIGN SOLUTIONS

“l am absolutely
delighted to have won
this prestigious award. To
win the accolade of your
peers is always a great
honour.”

Designer Award for Bathrooms
project cost over £15,000

This category rewards the skill of the
bathroom designer in not just aesthetic
and practical results but also their use of
budget, problem solving and meeting the
client's brief.

This award is for projects with a project
cost of over £15,000. While cost is no
object, judges will be keenly looking

at value for money and whether the
designer has successfully met the all-
important brief while still managing to
exceed expectations. Have they used the
money to create something unique or
simply spent it on expensive products?

SPONSORED BY

Roca

s ]

DESIGNER swaRD For

BATHROOMS

PROJECT

ot £15,000

Last year’s winner
SUSAN QUIRKE,
QUIRKE

MCNAMARA
CONSULTANCY

“l am delighted to have
won this award. This

is the third time | have
won at the kbbreview
Industry Awards and I'm
overjoyed to have been
recognised again at such
a prestigious event. | was
particularly pleased by
the judges’ comments
on both my lighting and
bespoke elements.”

Designer Award for Bathrooms
project cost up to £15,000

This category rewards the skill of the
bathroom designer in not just aesthetic
and practical results but also their use of
budget, problem solving and meeting the
client's brief. This award is specifically for
projects with an overall project cost of up
to £15,000.

Judges are looking for the way designers
have managed to achieve flair and
individuality while keeping within
reasonable budgets, a genuine skill
essential for the success of the front line
bathroom retailer. Where have they spent
the money wisely to exceed expectations?

SPONSORED BY

Twyford

FOR LIFE

THE SOCIETY
OF BRITISH
INTERIOR DESIGN

SBID

ALL DESIGN FINALISTS RECEIVE ONE YEAR
SBID HONORARY MEMBERSHIP (WWW.SBID.ORG)

HOW TO PUT TOGETHER YOUR ENTRY roRrR DESIGN AWARDS

@ You need to write up to a maximum of 1,000 words explaining your design.

@ Use bullet points and solid facts and figures to explain why you made the
decisions you did in the design process.

® Make sure you tell us why this brief was unusual and a challenge.

@ Direct feedback from judges tells us that it is HIGHLY ADVISABLE to
include plans, projections, elevations and any other technical drawings.

® The quoted project cost MUST include installation, products and, where
applicable, VAT - i.e. the final total paid by the client.

® You must include digital photos that show off the project and your skills as
well as possible. Many entries fail simply because it's hard for the judges to
see the whole project.

® We much prefer receiving Word documents and jpeg pictures. We can't use
pictures embedded in Word documents or PDFs in the magazine if you are
chosen as a finalist.

@ Sample entries from previous entrants can be seen at www.kbbreview.com.

® Use the questions on the right to guide you.

1 FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM



YOUNG

AWARD FOR

DESIGNER

BATI-IROOMS

Acep 25 AND UNDER

Y
Last year’s winner
MONITA CHEUNG,
C.P. HART

“I couldn’t believe it when
| heard my name. | was

speechless. | tried to walk
to the stage but | was just
so excited that | had to do
a few jumps! Winning this
award is a great honour
for me and everyone at
C.P. Hart. I love the vari-
ety of my job, there are
S0 many great products
available to use. I'm look-

Young Designer Award for
Bathrooms - aged 25 and under

This category rewards designers under
the age of 25 for showing their existing
skills and future promise in aesthetic
results, but also their potential in
managing budgets, solving problems and
meeting and exceeding the client’s brief.

With young designers judges want to know
that clients are getting value for money
and great bathrooms despite their young
age - however, they also want to see flair
and potential with innovations and unique
solutions that demonstrate the entrant is
one to watch.

To qualify for this category you must be
aged 25 or under on the closing date of
January 10, 201.

Q

DESIGNER awarp ror
BATI'IROOMS

ONTRA

CTS

HOUSE BUILDERS

Last year’s winner
MAX SPENSER-
MORRIS,

DESIGN REPUBLIC

“It wasn't until | arrived
at the event that |
realised the scale of it. |
was astounded and over-
whelmed when my name
was read out. It was a
great honour just to be
nominated, let alone to
win. To get recognition
from your peers is a
great feeling.”

Designer Award for Bathrooms
contracts and house builders

This category rewards bathroom designers
who have completed projects for
commercial customers such as contractors,
developers and house builders. The
designer is often working off plan to very
tight and specific budgets so requires very
different skills compared with designing for
domestic clients.

Judges are looking for the way designers
have managed to provide the contractor,
developer or house builder with a bathroom
that will help them sell their project while
keeping costs low and ‘wow factor’ high.

SPONSORED BY

ing forward to carrying on
my career at C.P. Hart."”

= 154 - 178 May 2011
I‘I 'l ' ExCol London, UE
London

woerw ibbLco.uk

THE SOCIETY
OF BRITISH
INTERIOR DESIGN

SBID

ALL DESIGN FINALISTS RECEIVE ONE YEAR
SBID HONORARY MEMBERSHIP (WWW.SBID.ORG)

1.What was the full brief from the client?

2.What was the overall project cost,including
installation and products, and how did you manage it
and provide value for money?

3.What products and materials did you use and why?
Were there any bespoke elements?

4.What problems and difficulties did you need to
overcome to achieve the final goal?

5. How would you describe the final design and, in detail,

the design process?

SUBMITTING YOUR ENTRY

® Go to www.kbbreview.com to submit your entry. Click on the awards section
and fill in your details.

® We will then automatically send you an email. Reply to that email attaching
your text and pictures.

@ If you would rather enter by post, that's fine, just put the pictures and text
on a CD or memory stick and send it to:

kbbreview Industry Awards 2011
5th Floor, Congress House, Lyon Road, Harrow, Middlesex, HA1 2EN

REMEMBER: Closing date for entries is midday on January 10, 2011

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM 12



ENVIRONNMENTAL

INNOVATION

- AWARIDS

Environmental Innovation
Product Award for Kitchens

Judges are looking for products that
save energy or water, but the field is by
no means limited to those areas. Clever
manufacturing methods or choice of
materials can be just as innovative.

The kitchen is where consumers are most
aware of the power and energy they're
using. However, they want performance
AND efficiency and that's where the most
innovative manufacturers can cash in.

Last year’s winner
AEG ELECTROLUX
SUPER ECO
L64580LE WASHING
MACHINE

SPONSORED BY

Software

These awards are given out to specific products that have been
developed to actively move forward the field of environmental
consideration within the kitchen and bathroom sector. While
innovation is important, it is meaningless unless it translates into

a saleable product so even the simplest developments may make

a big impact. Commerciality is as important as achieving technical
advancements and getting the consumer to buy into a new concept is
often as difficult as the design itself.

Environmental Innovation
Product Award for Bathrooms

Bathrooms are all about water and any
product innovations that save water
without diminishing the experience are
very commercially interesting.

Consumers want performance and an
experience - particularly in their dream
bathroom - but they also want to feel they
are doing their bit for the environment.
Companies that act now will benefit later.

Last year’s winner
W +W FROM ROCA

SPONSORED BY

HOW TO PUT TOGETHER YOUR ENTRY FoR ENVIRONMENTAL AWARDS

® You need to write up to 1,000 word maximum explaining your product and
its environmental features and benefits.

® You must include digital photos that show the product and, if possible,
illustrate its environmental credentials.

® We much prefer receiving Word documents and jpeg pictures. We can't use
pictures embedded in Word documents or PDFs in the magazine.

® Go to www.kbbreview.com and click on the awards section and follow the
easy instructions to submit your entry, including the pictures.

@ If you would rather enter by post, that's fine, just put the pictures and text
on a CD or memory stick and send it to:

kbbreview Industry Awards 2011

5th Floor, Congress House, Lyon Road, Harrow, Middlesex, HA1 2EN

SPECIAL

ACHIEVEMENT
AWARD

Last year’s winner
NICK HOPKINSON, MARK
TWO DISTRIBUTION

“It's not often that I'm lost for
words but this came as a real
surprise”

Special Achievement Award

The Special Achievement Award is given to those individuals who have made an
outstanding contribution to the kitchen and bathroom industry and truly advanced
the sector in a way that changes it for the better to the benefit of all.

This is not a category that accepts submitted entries, the recipient is chosen by
the editorial team at kbbreview. It is not an award for making the most money or
having the best job title, it's about contribution and innovation in all aspects of
the kitchen and bathroom world and, as such, it is one of the most keenly awaited
announcements at the Industry Awards ceremony.

SPONSORED BY a nsg rone

13
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CUSTOMER

The Customer Service Awards are not open to general entry in the same way Mystery Shopper picks a shortlist of favourites and an eventual winner for
as most of the others however they are just as important and cover an area the Customer Service for Kitchens and Customer Service for Bathrooms
integral to independent retail. categories.

In every issue of kbbreview our Mystery Shopper visits a different town and These are highly valuable prizes as they demonstrate the all-round
evaluates selected retailers in that area - and this appears as our famous commitment those retailers have to not only giving the customer what they
Shopping Around feature. Out of the dozens of showrooms visited the want but also going beyond their expectation.

Customer Service
Award for Kitchens

The Customer Service Award for Kitchens ) The Customer Service Award for
rewards the kitchen retailer who has ’ Bathrooms is always an important category
: impressed the legendary kbbreview Tai J at the kbbreview Industry Awards event.
Last year’s winner Mystery Shopper the most. Last year's Last year’s winner Ripples in Bath took home the trophy

SCAMMELLS winner, Scammell Interiors in York, RIPPLES BATH last year, underlining the importance the

INTERIORS, YORK encapsulates the warm welcoming family
approach that is the hallmark of the
independent retailer.

“We treat our customers
as we like to be treated

ourselves. We are abso-
lutely delighted to have
won the customer service
award. It shows that our
policy of treating custom-

manner is a winner.”

SERVICLE

AWARDS

“Winning a kbbreview
award is a huge

achievement and one

of which we are so very
proud. We believe our
service goes beyond the
realms of anything you
would expect, we put

ers fairly and in a friendly SPONSORED BY tremendous effort into all
we do, even down to the
welcoming cup of coffee.”

Customer Service
Award for Bathrooms

franchise puts on customer service, but
equally the individual commitment the
franchisee puts into it themselves.

KITCHENS BEDROOMS & BATHROOMS
READERS’PRODUCT

IDESIGN AWARD

Kitchens Bedrooms & Bathrooms Readers' Product Design Award

This unique category allows the readers of our market-leading sister consumer title Kitchens
Bedrooms and Bathrooms to vote for their stand-out product of the year.

The Kitchens, Bedrooms and Bathrooms team shortlist a different set of products each month,
starting in the January 2011 issue, and readers vote online to pick their favourite. This single
category goes across all three kitchen, bedroom and bathroom sectors and, as a consumer
choice, is a validation of design excellence and customer appeal.

Last year’s winner
|| DE DIETRICH
- DOP895B OVEN

IN ASSOCIATION WITH

FOR FULL ENTRY DETAILS AND HOW TO ENTER ONLINE VISIT: WWW.KBBREVIEW.COM
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